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S&A Homes has combined cutting edge
technology and building practices to
offer you a high performance home that
is energy efficient, eco-friendly and
healthier, which ensures you protect
your investment, your family and the
environment without sacrificing the
value that has helped S&A Homes build
over 15,000 homes.
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MADISON FLOOR PLAN

T
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OPT BEDROOM #4 WITH OPT FLEX SPACE 6-10"x 64
TWO CAR GARAGE OPTION ONLY WITH ONE CAR GARAGE
- M. BEDROOM #1 M. BEDROOM #1
11-7"x 151" 13-7"x 151"
I LavsoRY OPT CATHEDRAL CEILNG OPT CATHEDRAL CEILING
OPT TRAY CEILNG OPT TRAY CELNG
BATH
3 3
BEDROOM 24 FLEXSPACE
X 11-5"X 10-11"
I \}_ —
BEDROOM #3 BEDROOM #2 BEDROOM #3 BEDROOM #2
115" x 10-0" 11-3"x11-1" 12'-5" x 10™-0" 12-3"x 11-1"
OPT BEDROOM # 4 (ALSO AVAILABLE - - WiC
WITH 2’ SIDE EXTENSION) e

OPT 2' SIDE EXTENSION

OPT KITCHEN ISLAND OPT DORMER (ONLY AVAILABLE WITH BEDROOM #4)

e UPPER LEVEL
e ELEVATION C

OPT SUN ROOM

NOT AVAILABLE

9' CEILINGS
10" TREADS

OPT CATHEDRAL CELLING

OPT ANGLED KITCHEN ISLAND OPT 2' SIDE EXTENSION
(ONLY AVAILABLE WITH SUN ROOM) (SQ FT ADDED TO KITCHEN/LIVING ROOM)

DINING ROOM
9'-11" x 13'-3"

GARAGE HH :
127-0"x 240" er e | /\

[—] OPT BASEMENT

OPT FINISHED
BASEMENT \}
LIVING ROOM EGRESS REQUIRED
1710 x 131 OoPT

BASEMENT, o
BATH

DINING ROOM UTILITY ROOM
9-11"x 133"

OPT 90° WALKOUT BAY
OPT 45° WALKOUT BAY

LIVING ROOM
15-11"x 131"

OPT 90° WALKOUT BAY
OPT 45° WALKOUT BAY
OPT FIREPLACE
OPT FLANKING WINDOWS

(ALSO AVAILABLE WIFIREPLACE)

PORCH

OPT SIDE ENTRY GARAGE -22'-0" x 24'-0"

(ALSO AVAILABLE WITH 2' EXTENSION) Low E R L EV E L
MAIN LEVEL ELEVATION C

ELEVATION C

*Additional Design Options Available

’ ‘ This brochure is for illustrative purposes only and not part of any legal contract. Actual product H O M E S

and specifications may vary in dimensions or details from these drawings.

home EBEY

“We are pledged to the letter and spirit of U.S. policy for the achievement of equal housing opportunity throughout the
nation. We encourage and support an affirmative advertising and marketing program in which there are no barriers to
m B obtaining housing because of race, color, religion, sex, handicap, familial status or national origin.”




